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Purpose Statement

To harness the collective intelligence

of our members in order to help them
lead through complex change, and help
their people maximize the value

of customer engagement.

Value Proposition

We provide life sciences training and
education professionals with the clarity,
community and career resources

they need to excel in leadership

and learning.

L etter to LTEN Members

Engagement, Growth & Value in 2016

The past couple of years focused heavily on rebranding LTEN and reinforcing the new value
proposition and vision. In 2016 we shifted our focus to increasing our value to members
and increasing community engagement.

The LTEN Excellence Awards was streamlined to meet member feedback. The program
featured a simplified application process, new award categories and a introduction of the
LTEN Hall of Fame award. As a result, LTEN saw an increase in applicants, awarded

14 LTEN members and inducted two members into the Hall of Fame.

The 45th LTEN Annual Conference attracted more than 800 participants — the largest in
recent history. The event boasted a new GxP/Non-Commercial trainers track in partnership
with Merck and Life Science Training Institute (LSTI). Training leaders were welcomed to the
first-ever leadership forum to share challenges and needs with LTEN staff.

Networking mixers were hosted all over the US. and again in London and featured guest
speakers and LTEN Board hosts.

2016 has also been a year of looking toward the future with the new LTEN eLearning Lounge,
14 on-demand lessons covering topics critical to life sciences training professionals. LTEN also
made investments in late 2016 for a new website, job board and social networking

platform. These new offerings and enhancements will debut in early 2017.

LTEN worked closely with the member community a
throughout the year to bring these and other new e
the member community. Special thanks to the Board
Advisory Council, Preferred Industry Partners, Grant S
and the many LTEN members who contributed to t
success of 2016.
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Learning & Community

Annual Conference Registration
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Current Capital (in millions)
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Learning & Community (cont)
MD&D Summit Registration MD&D Trainers Summit Member Satisfaction
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Social Media Channels

m LTEN 3,260
MD&D 6,886

9% 4 LTEN Group, 31% # (1,274 in 2015) 10% 4 (3211in 2015) 105% # (1,587 in 2016)
Flat for MDD Group

Update on Innovation

Networking Mixers LTEN Excellence Awards
9 HELD | 528 REGISTERED 51 APPLICATIONS SUBMITTED | 14 AWARDED
+ Regional Mixers Featured Guest Speakers and Panel Discussions + Two Members Inducted into the LTEN Hall of Fame

+ New Categories: All-Star Team & Members of the Year

NEW GxP, Non-Commercial Conference Track LTEN Career Centers
61 ATTENDEES REGISTERED AS GxP 74 JOBS POSTED IN 2016 | 78 IN 2015
+ Build by Members, for Members to Reach a New Audience + Featured Career Center Section on Conference App to Build

More Awareness

CLARITY. COMMUNITY. CAREER. ' 2016 ANNUAL REPORT | www.L-TEN.org PAGE 3



